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Elite Im production company
calls Baton Rouge home

efore Louisiana became a hotbed “People want innovation,” says Milneck. “Innc
for Immaking and before Im and tion only comes from creative minds who have 1
television production companies tools to execute their vision.”
started sprouting up by the dozens, GregDigital FX certainly has the tools. They boast
Milneck of Baton Rouge-based Digital of the world’s most sought after HD cameras ca
FX already had a thriving post-production busind$®e Red. It's a personal favorite of Baton Rouge
known as one of the best in the country. native and Academy Award-winning Immaker
Digital FX isn't just your ordinary TV making Steven Soderbergh. They have a 12,000-squart
factory. They specialize in high-end post-productiproduction studio, ve editing suites, six visual
They buy the latest state-of-the-art equipment andffects suites and an audio suite. The company
employ some of the best and most creative mindboasts the Gulf Region’s only Flame 2K and Sn
in the business. Their clients range from Hollywo@& visual effects and edit suites. In total, Digital
studios, to major national retailers, local retailers &snal complete production and post-production he
advertising agencies. The result is a post-productiéiering their clients a suite of services unparall
and digital effects studio that has garnered an alrito#ite region.
mind-boggling array of awards. You would have to “Our goal has always been to give our clients “This is an exciting time for Im production in
spend a week at Digital FX headquarters just to reaerything they need under one roof,” says Milnéckiisiana,” says Milneck. “We’'ve worked hard to
every award, every plaque and every statue placed/e have the capacity to do everything from badiaild a company that stands alone for our quality
in every available nook and cranny in the buildingluplication services to national ad campaigns, of work and facilities, and now with the in ux of
There are literally hundreds and hundreds of therieature Im post-production, effects works and feature Im production here we're seeing unprec-
When Greg started the company out of his livaaiting.” edented growth and opportunity.” U
room more than 25 years ago, he saw opportunity 8o what's next for Louisiana’s premiere produc-
Baton Rouge. He saw the potential. And the gantible house? Milneck says big things are just around
has paid off. The company’s work goes much futtieecorner.

than Baton Rouge. In fact, it can be seen all over tli#&/e may be the biggest and, | believe, the be AT A GLANCE

world. says Milneck. “But that doesn’t mean we just act primary product/serviéeature Im and television
“We've done work for almost every major Holwhere we are today and simply stop getting bett production & post-production

lywood studio, numerous national and internationatd bigger.” Top local executive..................... Greg Milneck,

clients and countless projects for advertising agen Milneck says the company is in the midst of Founder & President

cies and national networks,” says Milneck. “We’rg@anning an expansion of space and services th

known for being more than a production studio—will put Digital FX on the short list of premiere No. Of local eMPIOYEES.....crvssvsvrsvvsve -

we're known for our creativity. After all, technolofggilities in the country. Earlier this year, Digital F Yar founded........ooocoiiniiniinns 1984.......

doesn’t create art—artists do.” partnered with a New York production company Phone................................ 225.163.6010
Milneck says that the company’s talent couple@ffhollywood to open Offhollywood South in Bal \Web Site.....ooveoeooe e www.digitalfx.tv

with a facility housing the very latest in technologiouge as a one-stop Baton Rouge shop for feat Email.. o info@digitalfx.tv

is what sets the company apart. Im production.
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